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Note: 1. Solve ANY EIGHT questions from SECTION “A’.
2. All questions from SECTION ‘B’ arc compulsory.
3. All questions carry equal marks.
4. Draw neat diagram wherever necessary.
SECTION ‘A’
Q.1 Define Market Information System and explain the need for marketing information.
Q.2 Define Market Intelligence and explain types of market intelligence.
Q3 Explain in detail the types of market information.
Q4 Define Market Outlook and explain essential characteristics of good market information.
Q.5 Define Data Analysis and explain the importance and type of data analysis.
Q.6 Write down the sources of compilation and dissemination of market information.
Q.7 Define Market Evaluation and explain the steps in market evaluation.
Q.8 Define Reliability and explain key components and assessment of data reliability.
Q.9 Define Market Forecast and explain market forecasting technique.
Q.10  Define Consumer Surveys. Explain types and methods of consumer survey.
SECTION ‘B’
Q.11  a) Spell-out the following abbreviations:
1) NPS 2) NAFED 3) DMI 4) APEDA
b) Match the pairs:
s ¢ A’ ‘B’
1) Online surveys a) One-to-one interviews in high traffic locations
2) In-Person surveys b) Swift data collection through digital means
3) Telephone surveys ¢) Conducted with a set of carefully selected people
4) Mail surveys d) Conducted using printed or online format
Q.12  State True or False:

1) Observation provides information about customer attitudes and buying behavior.

2) Field trials involve placing a product in specific stores to understand customer response,
3) Secondary data is obtained from outside sources.

4) Government of Maharashtra removed fruits and vegetables from purview of the APMCs.
5) Economic reliability is no way concerned with marketing information:;

6) Survey method is a way for collecting secondary data,

7) Head Office of Maharashtra State Agri. Marketing Board (MSAMB) is located at
Mumbai.

8) Head Office of Directorate of Marketing and Inspection is located at New Delhi.
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