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Note: 1. Solve ANY EIGHT questions from SECTION “A”,
2. All questions from SECTION “B* are compulsory.
3. All questions carry equal marks.
4. Draw neat diagrams wherever necessary.
SECTION “A”
Q.1

Define marketing management. Explain the concepts of marketing.

Q.2 Define marketing mix. Explain in detail 4 P’s of marketing mix.
Q.3 Describe in detail about development of marketing strategy.
Q.4  Describe in detail new product development process.

Q.5  Explain in detail about designing global market offering.

Q.6

Describe in detail development of pricing strategy.
Q.7 Explain in detail Product Life Cycle.

Q.8  Explain in detail market segmentation.

Q.9  What is brand? Explain marketers, middleman and consumer, advantages of branding.
Q.10 Write in detail elements of service marketing mix.

SECTION “B”
Q.11 State True or False.

1) Customer satisfaction is all about producing goods for customers,

2) Marketing doesn’t occur unless two or more parties are willing to exchange
something for something else.

3) A strategy of product development can be used to extend a product lifecycle.

4) Marketing includes only the exchange of physical goods and not ideas, places,
people and events.

Q.12 Fill in the blanks.

1) A commonly used basis for segmenting consumer markets is
2) Inmarketing terms,

3)

refers to what we get for what we pay.

approach, the pricing process begins with the customer not the
cost of the product offering.

4) one of the distinct characteristics of service.
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