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1. Solve ANY EIGHT questions from SECTION “A’.
2. All questions from SECTION ‘B? are compulsory.

3. All questions carry cqual marks.
4. Draw neat diagram wherever necessary.
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SECTION ‘A’
Define Marketing Mix. Describe 4 ‘P’s of marketing mix.
What is meant by Direct Marketing? Write in detail methods of direct marketing,
Explain Product Life Cycle and strategies to manage different stages of PLC.
Define Positioning. Explain various positioning strategies.
Discuss the bases for Market Segmentation and its advantages.
Define Marketing Management. Give difference between Marketing and Selling.
What is meant by Packaging? Give its importance and functions.
Explain elements and objectives of Promotional mix.

Discuss the Marketing Environment Analysis.

Write short notes on (Any Two):

a) Importance of marketing
b) Characteristics of Service Marketing Mix

¢) Market intermediaries
SECTION ‘B’

Fill in the blanks:

1) The way a product is defined by consumers on important attributes, is called
2) variables are easier to measure than most other types of variables with
respect to segmentation. .

3) Marketing mix for services includes Pg.
4) New product development starts with step.

5) Inthe stage of Product Life Cycle, the demand goes up, size of the market

expands, sales and profits increase.

6) Inmarketing terms, refers to what we get for what we pay.

7) Sending birthday card to the consumer is an example of

8) sells the product to customers or consumers.
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Q.12

Match the pairs:
CA?
1) Market
2) Registered brands
3) Monopoly
4) Branding
5) Production concept
6) Product concept
7) Sales promotion

8) Advertisement

3
a) Distinct Name

b) Single seller

¢) Trademark

d) Quality of product

e€) Quantity of product

1) Impersonal form of communication
g) Short-term incentives

h) Mercatus
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