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Note: 1. Solve ANY EIGHT questions from SECTION *‘A’.
2. All questions from SECTION *B* are compulsory.
3. All questions carry cqual marks.
4. Draw ncat diagram wherever nccessary.

SECTION ‘A’
Q.1 Discuss demographic factors of rural market environment.
.2 Explain rural marketing mix.
.3 Define rural marketing. Give scope of rural marketing.
Q.4  Discuss importance of branding and packaging.
Q.5  Explain the rural market segmentation.
Q.6  Give the objectives and methods of rural pricing.
Q.7  Write down the challenges in rural communication.
Q.8  Describe in detail the rural product categories.
Q.9 Explain the stages in rural marketing strategy.
Q.10 Write short notes on (Any Two):
a) Rural vs. Urban Consumer b) HUL Shakti c) Public Distribution System
SECTION ‘B’
Q.11 Define the following terms:
1) Marketing channel  2) Branding 3) Packaging 4) Labeling
5) Market targeting 6) Positioning ~ 7) Market segmentation  §) Grading

Q.12 State True or False:
1) The population density in the urban arca is not high.
2) Personal media have a greater effect than the impersonal one in the rural marketing.
3) The infrastructure facilitics in the urban arca are poor and weak.
4) There is minimal brand loyalty in rural consumers.
5) The growth rate of rural marketing is increasing,
6) Customer loyalty is considered for demographic segmentation.
7) Brand is a name, term,sign, symbol, design, coloring or a combination of them.

8) The possession of houschold assct is low in urban markets.
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