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Solve ANY EIGHT questions from SECTION “A*.
2. All questions from SECTION “B” are compulsory.
3. All questions carry equal marks. )

4. Draw neat diagrams wherever necessary.
SECTION “A*
Q.1 Define market segmentation. Describe the major segmentation variables for consumer
markets.

Q.2 Define retailing. Write down the importance of retailing in the economy.
Q.3 What are the steps involved in choosing a retail location? Discuss in brief.
Q.4  What are the major types of retail organizations? Discuss in brief.
Q.5  Write short notes.

1) Multi-level marketing. 2) Factory outlet.

What is Retail Strategy? Explain the steps involved in developing a retail strategy.

Q.6
Q.7
Q.8 Discuss the impact of retailing on economy and society.

Q.9  Write short notes.

1) Role of Consumer in retail.

Define merchandising. Write down the role and responsibilities of merchandiser.

2) Packaging.
Q.10 Define non-storing retailing. Explain in detail the non-store retailing.
SECTION “B”
Q.11 Define the following terms.
1) Direct selling
3) Retailer
5) Procurement

2) Retail marketing
4) Super markets
6) Hyper markets
7) Promotion 8) Price
Q.12 Do as directed.
1) FMCG stands for
2) Write the full form of FDIL.
A will only be satisfied if they can purchase the right products to satisty
their needs. (producer/ consumer)
4) When two or more outlets are under a common ownership it is called

* 5) Retail trade is one that cuts off smaller portions from large lumps of
(Goods/ services)

6) The retailer is an intermediary in the marketing channel because he is both marketer
and . (supplier/producer/consumer)

7) One or more units may constitute a chain. (State True or False)

8) The non-store retailers are known by medium they use to communicate with their
customers. (State True or False)
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