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17 Selve ANY EIGITT questions from SECTION ‘A%
2. Al guestions {rom SECTION ‘B are compulsofy.
3. Al questions emry equal marks.

4. Diaw neat dingram wherever necessary,

Note ¢

SECTION ‘A’
Q.1 Define credit. Explain the sources of agricultural credit.
Q.2 Explain in detail classification of markets.
Q.3 Comment on the marketing channels for plant protection chemicals.
Q.4  Write down about agencies involved in fertilizer marketing.
Q.5  Define labour market with its types.
Q.6  Writc down the problems and suggestions in seed marketing.
Q.7 Write down the importance of agricultural input marketing management.
Q.8 State the legal aspects of fertilizer marketing.
Q.9 Explain export-import of seed.

Q.10 Write short notes on (Any Two):
1) National Seed Corporation (NSC)
2) State Seed Corporation (SSC)
3) Subsidy on fertilizer

SECTION ‘B’
Q.11 Define the following terms:
1) Agricultural Inputs 2) Export
3) Agricultural Marketing 4) Marketing Channel

Q.12 State True or False:
1) Essential Commodity Act was passed in the year 1970,
2) Aluminium phosphide is o fumigant,
3) Natjonal Seed Project was launched in the year 1976,

4) Lihocin is a weedicide,
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