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Note: 1. Solve ANY EIGHT questions from SECTION *A’. ,

2. All questions from SECTION *B’ ar¢ compulsory. =

3. All questions carry equal marks. B

4,

Draw neat diagram wherever necessary.

SECTION ‘A’

Q1 What do you mean by Agricultural Marketing? Discuss the classification of it on the
basis of degree of competition. ,
Q2  Explain the concept of agricultural input marketing and its importance in agricultural
development. _
J¥3  What is Seed marketing? Descnbc the importance and types of seed in agricultural
production.
Q.4 Which agencies are mvolved in fertilizer marketing? Describe the major problem> in the
‘distribution of chemical fertilizers in India.
| 95 Examine the role of agro-chemical compames dealers and retallers in the distribution
and marketing of plant protection products.
Q.6 Explain the role of subsidies in agricultural power supply and their impact on farmer
Q p | P
& productivity.
0/7 Enlist the various agencies involved in the distribution of agro machme*y and
implements along with their role of each agency.
(8  Analyze the impact of ceiling on land holding on farm size and its efficiency.
Q.9 Explam the importance of credit. Discuss classification of credlt based on the basis of
_ sccumy
Q.10 Write short notes on:
a) Seed Village Programme b) Subsidy on fertilizers
SECTION ‘B’ '
Q.11 Define the following terms:
1) Credit 2) Heterogeneity _
3) Agri-input marketing 4) Marketing channel
Q;J_;'Z  Spell-out the following abbrevim‘im;s:. _ ;
L )ISTA . 2)PPV & FRA
© 3) MGNREGA ~HcHe
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